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The world of socia l med ia has chan ged th e face of commu n i ca t io n and recru i t m en t in colle gi at e spo rt s an d all 
South e a ste r n emplo ye e s mu st ab id e by NCAA regu la t i on s wh en in t er a ct i ng an d commun i ca t in g on socia l 
med ia platf o r m s. Employe e s mu st ref ra in fro m kno wi n gl y con t a ct i n g pro spe ct i ve stu de n t -ath let e s on socia l 
med ia platf o r m s.  
 
Confide nt i a l Informa t i on:   
The uni ver si t y does not en d o r se or use an y socia l net wo r k commu n i ca ti o n servi ce or med ia sh arin g servi ce as 
a secu r e mean s of commu n i ca t io n for on lin e bu sin e ss tran sa ct io n s or matt e r s in vo l vi n g person a l inf o r m at i o n. 
The univer si t y will not ask for, nor sh ou l d an in d ivi d u a l send, cred i t card or payme nt g n()4(s)6(cism-4(ic)4(at)6()2(f)10( S)-4(ay)4(4(o)-d
( )Tjd)12(e-0.0)4(ar) e-0h)-4 or p2-p3 -4(id)6(e)ation:
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Discu ssi o n s, even heat ed discu ssi o n s, must not degra d e in to name callin g, accu sa t i o n s, prof a n it y and th e 
like.   Postin gs usin g su ch lan gu a ge or post i n g def am a t o r y st at em e nt s are pro h i b it ed an d can resu l t in 
disci p l i n a r y measu re s bein g taken.    
 
Strive for accu r a cy:   
Before posti n g on socia l med ia, be su re th e fact s are corre ct. Review conte n t for gramm at i ca l an d sp ell i n g 
erro r s.   
 
Exercise goo d jud gm en t:   
Individu a l act io n s an d stat e m en t s have the ab ili ty to imp act oth e r s at South e a st e rn and the Universi t y as a 
who le.   Once word s or image s are post e d to a socia l med ia sit e or servi ce, they can be passe d aroun d fro m 
perso n to perso n ad inf ini t u m and will last fore ve r. Before post i n g some th in g, do your best to en su re it is 
word e d so th at it will not have negat i ve rep e r cu ssi o n s.    
 
Maintain conf i d en t i a l it y:   
Do not discl o se, post or sh are prop r i et a r y inf o r m at i o n, dat a, or commu n i cat i o n s. This includ e s, but is not 
limit e d to, int e l le ct u a l pro p e rt y, opera ti n g plan s, ven d o r commun i ca t io n s, fin an ci a l dat a, int e rn a l 
prese nt at i o n s and corre sp o nd e n ce (esp e ci a l l y wit h stu d en t s). Once post e d, there is no su ch th in g as 
con f i de nt i a l i t y. The best policy is to not post an yth i n g you belie ve, or oth er s may reason a b l y belie ve, shou l d 
be held in con fi d en ce.    
 
Be prof e ssi o n a l:   
Employe e s post i n g via an of f ici a l l y san ct i on e d so cia l med ia acco u nt mu st avo id makin g even gene ri c negat i ve 
st at e me nt s abo ut th e in st i tu t i on, its stu de nt s or ot h e r grou p s of emp lo yees.   Bear in mind th at posts on socia l 
med ia may be rep li ca t ed qu ickl y, be take n ou t of con t e xt, and will remai n pu b li c for an ind e te r m i na t e amo un t 
of time.   
 
Photogr a ph y/cop yr i gh t:   
Copyrigh t prot e ct io n of perso na l image s, text and ot h e r int e l l e ct u a l prope r t y exte nd s to th e Intern e t and mu st 
be resp e ct ed. Just because an it em is easy to down l o a d and rep o st does not mean that i t may be don e. As a 
rule of thu mb, to avo id an y cop yr i ght in f rin ge m ent, rece i ve permi ssi o n befo r e rep o st i n g an y image or text 
foun d on th e Intern et or creat e the image or text you rse l f.    
 

mailto:umc@southeastern.edu
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Be strate gi c:   
Depart m en t s sh ou l d consi d e r th eir messa ge s, aud ie n ce s an d goals, as well as a strate gy for keep ing 
in f o r ma t i on on socia l med ia site s up -to -date.   The Office of Market in g an d Commu n i ca t io n s can assist and 
ad vise wit h socia l med ia plann i n g.  
 
Link back to th e un ive r sity:    
Posts sh o u ld be brief, provi d i n g the neede d in fo rm a t i o n and dire ct in g a visit o r to relate d South ea st e r n web 
sit e s, as need e d, for more inf o r m at i o n.    
 
Keep curren t:   
Always en su r e th at inf o rm a t i o n post ed, logo s, image s, cont a ct in f or m a t ion, etc., is up to date.   Outdat e d 
in f o r ma t i on sign a l s to the read e r th at th e socia l med ia accou nt is of no valu e.    
 
Remove dorma nt socia l med ia accou nt s beari n g South e a ste r n ’s name:   
If a dep ar t m en t has creat e d a socia l med i a acco un t th at bears the un ive r si t y name or marki n gs th at is no 
lon ge r “act i ve,” the accou n t sh ou l d be remo ve d fro m th e rele van t socia l net wo r k.   
 
Do not conn e ct un iver si ty socia l med ia acco un t s to perso n a l acco u nt s : 
With staff tu rn o ve r, conn e ct i n g ad min i st ra t i ve ab ili t i e s to perso n a l acco un t s can cau se sign if i ca n t issu e s wit h 
acce ss an d con t en t.  
 
Protect con f i de nt i a l an d pro p r ie t a r y inf o r m at i o n:   
Maint ain conf i d en t i a l it y an d prop r i et a r y inf o r ma ti o n ab o ut South e a st e r n, stu de n t s, emp lo ye e s, or alu mn i. 
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You are resp on si b l e for wh at you post on you r perso n a l socia l med ia acco u nt s.  Unless you r job du t ie s ent ai l 
th e use of you r per so n a l med ia accou nt s on beh alf of th e Universit y and such use is exp li cit l y aut ho ri z e d, an 
emp lo ye e ’s perso n a l use of socia l med ia is deemed not in fu rt he r a n ce of th eir emp lo ym en t resp o nsi b i l i t i e s on 
beh alf of South e a st e rn. Conseq ue nt l y, South e a ste r n will not be liab l e for an d will not in d e mn i f y an emp lo ye e 
for an y liab i l i t y th at resu lt s fro m post in gs on perso n a l socia l med ia acco unt s.  
 
Be trut hf u l ab ou t wh o you are.   Post as an ind ivi du a l, not as a rep re se nt a t ive of Southe a st e rn Louisia n a 
Universi t y.   You 

http://www.southeastern.edu/resources/policies/policy_detail/media_inquiries.html


mailto:umc@southeastern.edu
http://www.southeastern.edu/resources/policies/assets/web_policy.pdf
http://www.southeastern.edu/resources/policies/assets/harassment.pdf
http://www.southeastern.edu/resources/policies/assets/violence_workplace.pdf
http://www.southeastern.edu/resources/policies/assets/copyright_policy.pdf
http://www.southeastern.edu/resources/policies/assets/responsible_computing.pdf
http://www.southeastern.edu/resources/policies/assets/fraud_policy.pdf
http://www.southeastern.edu/resources/policies/policy_detail/media_inquiries.html

	Document History
	Social Media Policy
	Policy Statement
	Policy Procedure


